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Background



Increasingly, corporations and businesses of all sizes are becoming involved in many different ways, with public schools. In 1989, the National PTA Executive Committee stated that corporations, "could serve students better if they would provide technology and high quality programs without demanding direct commercial return on the investment," and the delegates to the 1990 National PTA Convention adopted a resolution entitled "Commercial Exploitation of Students in Schools" expressing concern "about the dangers to children and the implications of any business exerting so much power to influence the curriculum of the schools of this country and the opinions of so many students." As an outgrowth of these activities, the "National Principles for Corporate Involvement in the Schools," were adopted by the National PTA Executive Committee in January of 1991. 



The Principles are for guidance purposes when considering school-business relationships, and can be used by state and local PTAs to educate members and inform boards of education and businesses on this issue. 



National PTA Principles for Corporate Involvement in the Schools



School-business relationships based on sound principles can contribute to high quality education. However, compulsory attendance confers on educators an obligation to protect the welfare of their students and the integrity of the learning environment. Therefore, when working together, schools and businesses must ensure that educational values are not distorted in the process. Positive school-business relationships should be ethical and structured in accordance with all eight of the following principles: 



Corporate involvement shall not require students to observe, listen to or read commercial advertising. 



Selling or providing access to a captive audience in the classroom for commercial purposes is exploitation and a violation of the public trust. 



Since school property and time are publicly funded, selling or providing free access to advertising on school property outside the classroom involves ethical and legal issues that must be addressed. 



Corporate involvement must support the goals and objectives of the schools. Curriculum and instruction are within the purview of educators. 



Programs of corporate involvement must be structured to meet an identified need, not a commercial motive, and must be evaluated for effectiveness by the school/district on an ongoing basis. 



Schools and educators should hold sponsored and donated materials to the same standards used for the selection and purchase of curriculum materials. 



Corporate involvement programs should not limit the discretion of schools and teachers in the use of sponsored materials. 



Sponsor recognition and corporate logos should be for identification rather than commercial purposes. 

Guidelines



These guidelines are intended to assist parents, schools, PTAs and businesses in the using the "National Principles for Corporate Involvement in the Schools." 



Parents need to be involved as equal partners when schools engage in decisions regarding business (corporate partnerships.) 



Everyone involved in a school-business partnership should be reminded that the adequacy of public school facilities, supplies and programs is the responsibility of all taxpayers, and the appropriate public officials must remain responsible for providing each and every student with the resources necessary for a quality education. The adequacy of the public school program should not depend on marketing decisions made by private corporations. 



It is important to consider the overall character and effect of a school-business partnership to determine if the corporate involvement is in keeping with a noncommercial environment in the classroom and school building. Public schools must not be used to promote commercial interest. 



School districts could establish a Business Advisory Council that includes PTA parent/student members to help involve businesses in the schools, give directions to businesses on school needs, provide information about the schools to business leaders, and help school leaders understand the concerns of businesses regarding the schools. 

Getting Effective Partners



When considering how a school and business can be the most effective partners, it is important to review both the needs of students and the school, as well as the particular expertise and function of the business. Possibilities for partnerships are varied and limited only by the needs and resources of the partners and the constraints of the "Corporate Principles." 



Some examples are a mentoring program; providing training for teachers, especially in areas of great need such as math, science, and technology; tutoring services; career education programs; special after-school or Saturday programs for students; providing funding for special equipment; supporting PTA programs. 

Evaluating a School-Business Partnership



The answers to the following questions should be considered when evaluating a school-business partnership: 



Does the school-business partnership require students to watch/read advertisements in order to use materials/equipment? 



Does the school-business partnership stress the marketing and/or promotion of products with students? 



Does the school-business partnership require or entice students to purchase a commercial product or require teachers, students and parents to promote a commercial products? 

Does the school-business partnership promote the development of student learning, skills, interest or participation in school activities? 



Is the program open to all students who can appropriately participate, without being capped or limited in a manner that discriminates against any student or group of students? 



Does the proposed business partner market products that are detrimental to the health and well-being of students? 



Prior to acceptance, information describing and explaining the source of all contributions and donations should be reported to the public by schools and school districts. 

Recognizing Business Partners



Business contributors should be provided with appropriate recognition for their contributions to education and/or schools. Credit should be carefully distinguished from advertising messages that urge students to purchase specific products or services. Schools should reject offers of corporate involvement conditioned on the dissemination of advertising messages. 



Appropriate credit might include a credit line, "This publication provided courtesy of _______________," or an audio announcement, "This video made possible by a grant from ______________________." Corporate logos and mascot symbols can be used to identify companies. Additional information in/on video, audio or printed materials can be considered so long as it is not blatantly promotional or excessive in length. 



The education community should recognize and commend business friends of education for their support of education's goals, programs and policies. 



School-business partnerships can make a vital contribution to strengthening public education and can help entire communities work cooperatively to promote and improve the education of all students. 

